


 
 

MINIMUM REQUIREMENTS  

• Bachelor’s degree in a relevant field.  
• 3-5 years of experience in the marketing and communications profession.  
• Strong writing and oral communication skills.  
• Experience in content creation, facility with social media, and quick adaptability to new 

marketing tools.  
 
PREFERRED QUALIFICIATIONS 

• Project management experience.  
• Experience working with others collaboratively and at various organizational levels. 
• Experience working in a marketing and communications department in higher education or 

Catholic nonprofit.  
 
ADDITIONAL INFORMATION 
 
• This position is for a two-year term with the possibility or extension based on 

organizational need and funding availability.  
 
BENEFITS  
 
UD provides competitive pay and benefits, including eligibility to participate in medical, dental, 
vision, life and disability insurance; employee events; a health and wellness program; a free 
fitness center; competitive leave programs; tuition waiver, tuition exchange for employees and 
their families; and matching retirement plan contributions.    p.04n


	 Plan and execute marketing and communication initiatives to support the enrollment growth goals for graduate degree programs working closely with academic leadership and the graduate enrollment team.
	 Initiate and oversee the creation of print, web, email and social media content, both organic and paid marketing efforts, such as student, faculty, and alumni feature stories, videos, brochures, mailers, and ad campaigns.
	 Work with the MarComm team to manage, prioritize, and ensure timely completion of project requests by internal stakeholders, from concept to delivery. Identify and improve workflow efficiencies.
	 Establish and maintain highly productive, collaborative, and constituent-centric relationships with academic leaders, faculty, admission/enrollment, external stakeholders, and other departments and divisions.
	 Manage outside vendors providing marketing and communications support to the University.
	 Ensure all marketing efforts are consistent with the University’s Brand Guidelines.

